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“The Secret to Getting Ahead is Getting Started.” 
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Meningkatnya jumlah penduduk dan rata-rata pendapatan di Indonesia 
membuat permintaan akan suatu properti semakin meningkat pula, baik sebagai 
hunian, usaha maupun investasi. Oleh karena itu, semakin banyak perusahaan 
yang menjadi penyedia jasa di bidang renovasi dan pembangunan properti, salah 
satunya adalah sebuah start up bernama RenovAsik yang harus menghadapi 
tantangan persaingan dalam dunia bisnis renovasi properti dengan membuat 
program-program menggunakan strategi marketing public relations. Dalam 
penelitian ini, konsep yang digunakan adalah konsep 7 Steps of Strategic Planning 
Process dari Harris dan Whalen. Penelitian ini bertujuan untuk mengetahui 
bagaimana penerapan strategi marketing public relations RenovAsik dalam 
menghadapi persaingan di dunia bisnis renovasi properti di Indonesia untuk 
meningkatkan pengetahuan masyarakat terhadap product knowledge dan 
meningkatkan kepercayaan mereka terhadap brand tersebut. Penelitian ini 
































ANALYSIS OF RENOVASIK MARKETING 
PUBLIC RELATIONS STRATEGY IN 
BUILDING AWARENESS 
ABSTRACT 
Oleh : Audrie Tanessa Jodie 
 
The increasing number of population and the average income in Indonesia 
makes the demand for property also increase, both as a residence, business and 
investment. Therefore, more and more companies are providing services in the field 
of renovation and property development, one of which is a start-up named 
RenovAsik which must face the challenges of competition in the world of property 
renovation business by making programs using public relations marketing 
strategies. In this study, the concept used is the concept of 7 Steps of Strategic 
Planning Process from Harris and Whalen. This study aims to find out how the 
RenovAsik public relations marketing strategy is applied in facing competition in 
the property renovation business world in Indonesia to increase public knowledge 
of product knowledge and increase their trust in the brand. This study uses a post-
positivism paradigm with a qualitative approach and the nature of descriptive 
research. 
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